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Ø CONTENU ET OBJECTIFS PÉDAGOGIQUES DU COURS 

DESCRIPTION AND LEARNING OBJECTIVES  OF THE COURSE 

A relevant business English course using different approaches to develop practical language skills 
and communication.  

The course aims to improve oral and listening communication and knowledge of business English 
using a range of different business topics. 

 
 
Ø LISTE DES SUJETS OU RESUME DES SEANCES 

TOPICS OF EACH SESSION OR SUMMARY OF THE COURSE 

 

• Introductions 
• Networking 
• Idioms 
• Communication 
• Meetings 
• Telephoning 
• Complaining and Apologising 
• Negotiating 
• Giving a presentation 

 
 
Ø METHODES D’EVALUATION (CONTROLE CONTINU) 

EVALUATION AND GRADING  

 

Participation 10% 

Continuous assessments during class 40% 

Final oral presentations 50% 

 
 
Ø REFERENCES BIBLIOGRAPHIQUES 

BIBLIOGRAPHY  

Market Leader Upper Intermediate Coursebook by by Mr David Cotton, Mr David 
Falvey, Simon Kent . Pearson Longman 13 January 2011 (for reference only) 
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